











of time. Consider, for example,
that one of his most innovative
commercial pieces is also one of
his shortest.

In a 15-second spot for Merrill
Lynch, we see two men playing
chess in a park on a glorious spring
afternoon. As the camera rotates
around the board and a few lines
of sonorous narration fill the ears,
the two men becomes kids for a
moment before finally transforming
back to adults. Form, meet function

“Again, here's a case of trying to
make the human qualities emerge
from something like investment and
finance,” says Orlando. “I wanted to
show the innocence that gets lost to
some degree as we become adults
but also how spontaneity should
always be in play, even when we
are calculating our futures. This spo
was right on the money.”

Thiee PBere ofothehtedmam “It's exciting to find a client that ~ Paul. Orlando hopes to complete the
wants you to do something different, project this year.
If Robert Orlando is the conductorespecially on a Web site or empty
Nexus Media is his symphony. In  canvas of any kind. Sometimes it's  Orlando also has a script that has
expanding both his vision and scopefree expression. Sometimes it's guideéden considered by several notable

of what is possible through the by brand identity. Either way, you getlirectors and is currently being
power of the narrative form, to know how small details can conveydeveloped into a graphic novel
Orlando has steadily been develop a wide range of emotions, experi  called “Road to Valor.” The project
ing a team around his vision; ences, and ideas. Even logos and captures the story of how a 1st

photographers, writers, and graphic fonts can have personality, just like Century centurion must lead his men

designers who understand his visionpeople. With graphic design and  through a terrible massacre.

and feed off one another to form a photography, the Web has become

cohesive, collective aesthetic and the new theatre for my fictional mind Finally, the director is also working

body of work. and the work | do for clients.” on a children’s screenplay about

monsters that appear after their

And make no mistake: the graphic In addition to all of this, Orlando is New England forestry is destroyed.

design and photography work of  also currently working on a few Think “Spiderwick Chronicles” meets

Nexus Media is just as focused on feature length narratives and Stephen King.

finding the story as are its short fimsdocumentaries through The Nexus

and documentaries. After all, says Project, the feature length arm of his In the meantime, Nexus Media

Orlando, photography is nothing ~ company. One such project is a film continues to grow, and Orlando

more than “flmmaking in pause.” Wittitled “The Resurrection of Paul.” As continues not only finding stories, but

photography, one slows the world an independent scholar of Pauline also discovering new ways of telling

down, pays attention to more details studies and the Greco-Roman worldthem to the world.

and unpacks the moment in the storjor 25 years, Orlando wanted to

before racing forward. Moreover,  develop a film that would deconstruct

with cutting-edge, multi-media the traditional myth and reveal the

graphic design talent inside the true story of how the Christian

Nexus Media brain trust, Orlando’s religion emerged. “The Resurrection

media firm can tell stories through of Paul” tells the true story of the First

myriad images, color schemes, fontsCentury Christ, the spread of

and layouts. Christianity, and it's true marketeer:



